
 

CINEMA ADVERTISING CLOSES OUT 2017 WITH REVENUE TOPPING $750 
MILLION FOR THE SECOND YEAR RUNNING 

 
Third Straight Year of National/Regional Revenue Growth 

236 New Brands Adopt Cinema Advertising as Part of Media Plans in 2017 
 
NEW YORK AND LAS VEGAS, APRIL 25, 2018 — The U.S. cinema advertising industry continues to thrive 
and reinforce its position as the ultimate premium video offering, with revenue topping $750 million for 
the second year running. In an announcement made at its annual membership meeting today at 
CinemaCon in Las Vegas, the Cinema Advertising Council (CAC), revealed 2017 revenue among CAC 
members reached $750,655,000.  
 
According to the CAC, cinema advertising continues to serve as a media powerhouse for advertisers by 
providing unrivaled audience impact, creative on-screen storytelling, and technological innovation. As 
advertisers are increasingly seeking a reliable place for their content, the stability of cinema continues to 
deliver premium impressions and impact.  
 
This year marks the second time the industry topped $750 million in revenue, and the eighth straight 
year surpassing $600 million. Cinema advertising spending totals more than $9.5 billion since 2002, the 
first year the CAC began tracking revenue. The CAC reported more than $596 million in national sales for 
2017, a testament to the continued importance of cinema advertising within the media mix.  
 
“Throughout 2017, cinema reinforced its position as a safe and stable medium for delivering premium 
impressions, ” said Michael Sakin, CAC President and Chairman. “With the record-breaking success of 
Black Panther kicking off the box office for 2018, and the strong line-up of tent-pole titles slated for this 
year, we’re in a strong position to see cinema grow and continue its momentum as we head into the 
media upfront season.” 
 
Furthermore, according to the 2017 CAC Revenue Report:  
 

• National/regional sales, which made up 79.5 percent of all cinema revenue, grew 0.2 percent to 
$596,507,000 in 2017, up from $595,501,000 in 2016 
 

• On-screen revenue totaled $699,964,000 in 2017, down from $706,831,000 in 2016, 
representing a 1.0 percent year-over-year decrease 
 

• Off-screen revenue totaled $50,691 down from $51,489,000 in 2016, representing a 1.5 percent 
decrease 

 

• The top five cinema sales categories in 2017 were: automotive, communication, entertainment, 
internet & media, and electronics.  

 

• 236 new national or regional brands advertised in cinema in 2017.  
 
The CAC Report is based on data independently tabulated by Miller, Kaplan, Arase & Co. LLP from CAC 
members, which make up approximately 90 percent of all cinema screens and box office admissions in 



 

the U.S. In addition to accounting for National/Regional and Local sales, the report measures both on- 
and off-screen revenue.  
 
About The Cinema Advertising Council (CAC)  
The Cinema Advertising Council (http://www.cinemaadcouncil.org) is a national non-profit trade 
association founded in 2003 and serving cinema advertising sellers, the theatrical exhibition community 
and the advertising community, acting as a central source of information for the industry. CAC members 
have generated $600 million or higher in cinema advertising revenue for six consecutive years, with 
more than $8.68 billion spent on- and off-screen since the CAC began tracking revenue in 2002. In 
addition to representing cinema advertising companies that account for 35,502* U.S. cinema screens, or 
approximately 90 percent of U.S. cinema screens and Box Office admissions, the CAC’s membership is 
also comprised of companies that provide services and products to the cinema advertising industry.   
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*Sources: CAC, NATO, NCM, Screenvision Media, Cinema Scene Marketing, Marcus Theatres Corp, On 
The Wall and Spotlight Cinema Network 
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