
 
 

CINEMA ADVERTISING COUNCIL REPORTS 2019 REVENUE PUSHES PAST $800 MILLION 
Industry Readies for Post-Pandemic Return, Poised to Recapture Significant Revenue  

New York, N.Y., May 29, 2020 – The Cinema Advertising Council (CAC), the national nonprofit trade association for 
the cinema advertising industry, today announced 2019 revenue across CAC members reached $809,747,000. The 
industry has now surpassed $750 million for the fourth year in a row.  

“Cinema advertising has consistently proven itself to be an effective medium for marketers whether they’re targeting 
upper or lower funnel consumers with their brand messaging,” said Doug Pulick, CAC President and Chairman. “If you 
look at our top 5 advertising categories, they all gauge successful ad campaigns with measured results and Cinema is 
held to no less a standard of performance.  But more importantly, as we look ahead toward the social “reopening” of 
our country, we hope for a safe rebound in both the health of our nation, its economy and our industry.” 

Cinema advertising earnings have surpassed $750 million for four years running. This year also marks the fifth 
consecutive year of national sales growth, proving the significance of cinema advertising within the overall media 
industry. As of 2019, and since the CAC began tracking revenue in 2002, cinema advertising’s spending has exceeded 
$10.0 billion.  

According to the 2019 CAC Revenue Report:  

• National/regional sales, which made up 82 percent of all cinema revenue, grew 5.3% from $631,011,000 in 
2018 to $664,267,000, marking the fifth straight year of national sales growth.  

• On-screen revenue for 2019 reached $744,565,000, growing 3.3 percent from $720,913,000 in the year 
prior.  

• Off-screen revenue increased 4.4 percent to $65,182,000 in 2019.  
• The top five cinema sales categories for the year were: automotive, media/entertainment, insurance, 

communication/telecommunication and electronics. 
• 172 new national or regional brands advertised in cinema in 2019.  

The CAC Report is based on data independently tabulated by Miller, Kaplan, Arase & Co. LLP from CAC members, 
which make up approximately 90 percent of all cinema screens and box office admissions in the U.S. In addition to 
accounting for national/regional and local sales, the report measures both on- and off-screen revenue.  

### 

ABOUT THE CINEMA ADVERTISING COUNCIL (CAC)  

The Cinema Advertising Council is a national nonprofit trade association founded in 2003 and serving cinema advertising sellers, 
the theatrical exhibition community, and the advertising community — acting as a central source of information for the industry. 
CAC members have generated $600 million or higher in cinema advertising revenue for six consecutive years, with more than 
$8.68 billion spent on- and off- screen since the CAC began tracking revenue in 2002. In addition to representing cinema 
advertising companies that account for 36,631* U.S. cinema screens, or approximately 90 percent of U.S. cinema screens and 
box office admissions, the CAC’s membership is also comprised of companies that provide services and products to the cinema 
advertising industry. For more information, please visit https://www.cinemaadcouncil.org/.  

*Sources: CAC, NATO, National CineMedia, Screenvision Media, Vision Media, Marcus Theatres Corp, On The Wall and Spotlight 
Cinema Networks  


