
FOR IMMEDIATE RELEASE 

 

 
CINEMA ADVERTISING COUNCIL ANNOUNCESS WINNERS OF  

ANNUAL CREATIVE EXCELLENCE AWARDS 

 

LG Mobile Communications, Breyers, Spring, The Detriot News, Mercedez-Benz and 

Atomic Toys Recognized Among Honorees 

 

NEW YORK, MAY 17, 2010 – The Cinema Advertising Council (CAC), the trade 
association of cinema advertising companies that represent 82% of U.S. movie screens, 
has today named the winners of its 2009 CAC Creative Excellence Awards.  Awarded 
annually, the council recognizes the achievement of high-quality and entertaining 
advertising that appeared during the past year on a national, regional and local scale. 
 
“With record-breaking box office results, 2009 was a great year for the movie business 
and the advertisers who chose the cinema platform,” said Michael Chico, president and 
chairman of the CAC.  “Congratulations to the latest recipients of the CAC Creative 
Excellence Awards.  We have already seen some stellar work hit theatres in 2010, and 
look forward to seeing what the industry comes up with as the rest of this year unfolds.” 
 
Nominees are chosen by the CAC Membership, and the winning creative was determined 
by votes from the CAC Board of Directors, marketing committee members, and creative 
directors from select member companies.  Eligibility was determined providing the 
advertisement appeared in the theatre between January 1, 2009 and December 31, 2009. 

 

Following are the winners of the 2009 CAC Creative Excellence Awards: 
 

• Top Regional or National Commercial Spot (ran in more than one theatre in 
two or more markets) – LG Mobile Communications: “LG Cars (enVTOUCH)” 
(Creative: Y&R) 

• Top Regional or National Long-form Advertisement – Breyers: “Smooth + 
Dreamy” (Creative: Mindshare Entertainment) 

• Top Integrated Cinema Advertising Campaign – Sprint: “Now Network / 
Mobile Previews” (Creative: GSP; Media: Mindshare Entertainment) 

• Top Local Commercial Spot – The Detroit News: “Time To Engage” (Creative: 
Harvest Productions) 

• Top Digitally Animated Still Cinema Advertisement – Mercedes-Benz: “MB of 
Arrowhead” (Creative: in-house) 

• Top Still Image Advertisement – Atomic Toys: “Toy Shop” (Creative: in-house) 

 



Awards are given to the advertiser and/or the creative agency responsible for the 
advertisements, with the exception of the integrated campaign awards which are given to 
the advertiser, creative agency and media agency.  Images and/or video from the winners 
can be found online at 
http://www.cinemaadcouncil.org/cac_creativeExcellenceWinners2009.php.  

 

About The Cinema Advertising Council (CAC) 
 
Established in 2003, the Cinema Advertising Council (http://www.cinemaadcouncil.org) 
is a national non-profit trade association which serves cinema advertising sellers, the 
theatrical exhibition community and the advertising community, acting as a central 
source of information for the industry.  In addition to representing cinema advertising 
companies that account for over 82 percent* of U.S. cinema screens based on 38,794** 
cinema screens, the CAC’s membership is also comprised of companies that provide 
services and products to the cinema advertising industry.   
 
The CAC’s 2008 revenue report – independently tabulated by Miller, Kaplan, Arase & 
Co. LLP – showed that total cinema advertising revenues of CAC members grew by 5.8 
percent to $571,421,000 in 2008, as compared to a total of $539,946,000 in 2007.  Since 
2002 – the first year that cinema ad revenue was measured by the CAC – spending in this 
medium has increased for six consecutive years, with an average of 21.5 percent per year.   
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Press Contacts 
 
Don Ciaramella, The Lippin Group/NY, 212-986-7080, don@lippingroup.com 
Matt Biscuiti, The Lippin Group/NY, 212-986-7080, matt@lippingroup.com 
Jim Benson, The Lippin Group/L.A., 323-965-1990, jbenson@lippingroup.com 
 
* CAC data source:  National CineMedia and Screenvision 
** Source: NATO 

 

 


