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CINEMA ADVERTISING COUNCIL ANNOUNCES NEW BOARD OF DIRECTORS AND EXECUTIVE COMMITTEE

Stu Ballatt Named President and Chairman; 

New Committee Chairs Selected
NEW YORK, December 3, 2007- The Cinema Advertising Council (CAC), today announced their new Board of Directors and Executive Committee, with former CAC Executive Director Stu Ballatt (senior vice president of marketing and research at Screenvision) elected the new president and chairman, positions held most recently by Cliff Marks (president of sales and marketing for National CineMedia).  New Board member Dave Kupiec (executive vice president of sales and marketing at National CineMedia) was elected executive director, and will be joined on the Executive Committee by Treasurer Bob Brouillette (SVP business development, National CineMedia), and Secretary Laura Adler, (president, A & G Marketing Group), who remain in their previous roles.  
Ballatt and Kupiec will also hold the positions of director, cinema advertising vendors representing 5,000 screens or more.  Bill McGlamery (president and COO, AccessIT, ACS) will be taking over as director, cinema advertising vendors representing less than 5,000 screens, a position formerly held by Robert Martin.  Stewart Harnell (president and CEO, Cinema Concepts) will remain as director representing affiliate members.  
Additionally, new committee chairs were selected.  Amy Jane Finnerty (director PR & communications, NCM) will chair the public relations committee; Mike Eaton (senior vice president of marketing, NCM) will chair the marketing committee; Steve Johnson (VP operations, AccessIT-ACS) will head the technical committee; and Lauren Zweifler (vice president, research & strategy, Screenvision) takes the reigns of the research committee.  

“This is truly an exciting time in the cinema advertising industry,” said Ballatt.  “Cinema advertising preshows have never been more entertaining or more universally accepted by moviegoers, and cinema advertising continues to be one of the most impactful of all media options available to advertisers.
“In the year ahead, the CAC will work to provide and communicate new research benchmarking cinema effectiveness to competitive media and work with all parties involved in digital cinema to ensure that the needs of cinema advertising delivery are a core component of the continued development and deployment of high-end digital projection capability.” 
Mr. Ballatt, an entertainment marketing and sales veteran, heads the marketing division at Screenvision based in New York City.  He is responsible for overseeing all marketing operations including strategic development and branding, preshow production and programming, sales marketing and events, research, public relations and the company’s web site.  Prior to joining Screenvision, Mr. Ballatt held various senior management positions with the National Broadcasting Company, Inc. (NBC), most recently with NBC TV Network where he was Vice President of Marketing & Sales Development.  Previous, he was marketing director and webmaster for Berlitz International as well as a sales executive in print trade advertising.
Mr. Kupiec, an advertising veteran, heads the sales and marketing department at National CineMedia (NCM) based in New York City.  He also works in tandem with Cliff Marks, President of Sales & Marketing, NCM, to develop and implement in-theater marketing programs in NCM-affiliated movie theaters nationwide.  Prior to joining NCM in 2002, Mr. Kupiec served as publisher of Wenner Media’s Men’s Journal magazine.  Previous, he was the ad director at Men’s Fitness as well as marketing director of Conde Nast’s Gourmet.  
About The Cinema Advertising Council (CAC)
Established in 2003, the Cinema Advertising Council (http://www.cinemaadcouncil.org) is a national non-profit trade association which serves cinema advertising sellers, the theatrical exhibition community and the advertising community, acting as a central source of information for the industry.  In addition to representing cinema advertising companies that account for over 81 percent* of U.S. cinema screens based on 37,740** cinema screens, the CAC’s membership is also comprised of companies that provide services and products to the cinema advertising industry.  
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