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FOR IMMEDIATE RELEASE 
 

 
 

CINEMA ADVERTISING SPENDING TOPS $600 MILLION FOR 5TH CONSECUTIVE YEAR 
AS 121 NEW BRANDS GO TO THE MOVIES IN 2014 

 
Buoyed by Upfront Events and Box Office, CAC Expecting a Blockbuster Year in 2015 

 
NEW YORK, MAY 22, 2015 — The Cinema Advertising Council (CAC), a national non-profit trade association, 
announced that cinema advertising industry revenues topped $600 million for the fifth straight year in 2014.  
CAC members, which account for approximately 90 percent of U.S. cinema screens, Since 2002 – the first year 
for which the CAC tracked revenue – more than $6.61 billion has been spent on cinema advertising in the U.S.   
 
According to the 2014 CAC Revenue Report, the leading cinema sales categories in 2014 were (in alphabetical 
order): Apparel, Auto, Broadcast TV, Business & Consumer Services, Cable TV, Cell Phones/Devices, Digital 
Media, Entertainment & Amusements, Insurance – Auto/Home and Travel/Tourism.   
Additionally, 121 new national or regional brands advertised in cinema in 2014, up from 93 new brands in 
2013. This growth comes from agencies and clients including cinema as part of the broader media space 
defined as Premium Video, as well as from the inclusion of cinema in more advertisers’ upfront plans. 
The new brands were mostly in the Personal Care, Business Services, Digital Media, Energy, Internet, Retail, 
Toys & Games, Transportation and Utilities categories.   
 
“Consumers have more entertainment options than ever before, both on demand and on every size screen 
imaginable, yet the movies continue to be the most powerful video medium, bringing truly premium content 
to the masses.  In fact, the 2015 box office is outpacing 2014 by more than 5 percent – and the record-breaking 
2013 by double-digits – with many major blockbusters still to debut later this year,” said Katy Loria, CAC 
President and Chairman.  “This is a strong indication that, despite last year’s dip, the cinema industry is on an 
upswing, and continues to be a powerful venue for brands across all categories to reach a valuable audience.”   
 
The 2014 CAC Revenue Report also showed that while cinema advertising revenue decreased year-over-year 
6.8 percent to $631,902,000 compared with $677,957,000 in 2013, local sales grew 5.6 percent to 
$155,627,000 in 2014 from $147,388,000 in 2013, making up 24.6 percent of all cinema advertising spending, 
up from 21.7 in 2013.  (Regional/National, which accounted for 75.4 percent of sales in 2014 (from 78.3 
percent in 2013) declined 10.2 percent, from $530,569,000 to $476,275,000 in 2014.)   
 
Added Loria, “Through the May 2014 announcement of the since-terminated agreement to merge the CAC’s 
two largest members NCM and Screenvision, the cinema advertising industry was on pace for a record year, 
but uncertainty around the merger plans disrupted the market and in particular impacted national sales 
revenues in subsequent months.  Local sales, however, were not impacted by this uncertainty, and were up in 
2014.  Additionally, overall cinema sales in the fourth quarter were robust, and that good news and 
momentum has continued into 2015, with successful upfront presentations recently completed and all of the 
Cinema Networks reporting bullish demand." 

http://www.cinemaadcouncil.org/
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The CAC Report is based on data independently tabulated by Miller, Kaplan, Arase & Co. LLP from CAC 
members, which make up approximately 90 percent of all cinema screens and box office admissions in the U.S.  
In addition to accounting for National/Regional and Local sales, the report measures both on- and off-screen 
revenue.   
 
About The Cinema Advertising Council (CAC) 
The Cinema Advertising Council (http://www.cinemaadcouncil.org) is a national non-profit trade association 
founded in 2003 and serving cinema advertising sellers, the theatrical exhibition community and the 
advertising community, acting as a central source of information for the industry. CAC members have 
generated $600 million or higher in cinema advertising revenue for five consecutive years, with more than 
$6.61 billion spent on- and off-screen since the CAC began tracking revenue in 2002. In addition to 
representing cinema advertising companies that account for 34,772* U.S. cinema screens, or approximately 90 
percent of U.S. cinema screens and Box Office admissions, the CAC’s membership is also comprised of 
companies that provide services and products to the cinema advertising industry.   
 

# # # 
 
Press Contacts 
Don Ciaramella, The Lippin Group/NY, 212-986-7080, don@lippingroup.com 
Matt Biscuiti, The Lippin Group/NY, 212-986-7080, matt@lippingroup.com 
Jim Benson, The Lippin Group/L.A., 323-965-1990, jbenson@lippingroup.com 
 
*Sources:  CAC, NATO, NCM, Screenvision, Cinema Scene Marketing, Marcus Theatres Corp, On The Wall and Spotlight 
Cinema Network 
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