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COCA-COLA’S ‘HAPPINESS FACTORY’ NAMED TOP REGIONAL OR NATIONAL CINEMA AD OF 2006 BY CINEMA ADVERTISING COUNCIL

Annual CAC Creative Excellence Award Winners Chosen by CAC Members and 
Panel of Advertising Industry Leaders
NEW YORK, April 24, 2007 — The Cinema Advertising Council (CAC), a national trade association which represents the common interests of in-cinema marketing companies, exhibition companies, allied businesses and movie-going consumers, has named the winners of its 2006 CAC Creative Excellence Awards.  The annual awards recognize high-quality, entertaining advertising that has been showcased in movie theatres during the past year, on a national, regional and local basis.  In addition to honoring the top on-screen cinema advertising spots and the top integrated marketing campaigns, new award categories were added this year to recognize long-form advertising and digitally-animated still advertising in cinemas.  

“As evidenced by this year’s award winners, we are increasingly witnessing a high level of creativity supporting cinema campaigns on the local, regional and national levels,” said Cliff Marks, chairman and president of the CAC.  “Advertisers and their agencies are looking to generate a significant impact with the young, affluent and educated consumers: an audience that frequently goes to movie theatres across the country.  The industry is developing creative that utilizes new technologies as well as the multiple touch-points within the theatre to address the sensibilities of this demo while taking advantage of the video and audio experience that only cinema can provide.”
Nominees were chosen by the CAC membership and placed online for viewing prior to voting.  Members of the CAC and a panel of judges comprised of advertising industry leaders voted in six categories, based on the following creative criteria: storyline (does the spot/clip/campaign tell an interesting story; not applicable to still image advertising), uniqueness (is the spot/clip/campaign differentiated from the other more mainstream spots and does it result in strong recall), cinematic consistency (does the spot/clip/campaign present in a manner consistent with the motion picture theatre), creative expression (is the 
(more…)
spot/clip/campaign unique and new and a departure from the standard formula), and entertainment value (does all of the above result in a strong positive response).  Advertising that appeared in the theatre environment between January 1, 2006 and December 31, 2006 was eligible.  
This year’s advertising industry panel of experts included: Jack Sullivan (senior VP, out of home media, Starcom Worldwide), David Matera (CEO and co-founder OOH Pitch Inc.), John P. Connolly (president, Mediacom Outdoor), David Yacullo (president, OMG/OMA), Carol Rothschild (director, Kinetic), Scott Hayman (creative director, Hammer Filmworks), Scott Slater (manager, out of home media, Haworth Marketing & Media), Andy Blenkle (account supervisor, LM&O Advertising), James Yaffe (managing director, Endeavor Marketing) and Connie Garrido (senior partner and director, Mindshare).  

After the votes were tabulated, the following were determined as the winners of the 2006 CAC Creative Excellence Awards: 

Top Regional or National Commercial Spot 
(ran in more than one theatre in two or more markets)
1.

Coca-Cola:  ‘Happiness Factory’ 

(Creative: Wieden & Kennedy)
2.

 HyundaiUSA:  ‘Life Shapes’
(Creative:  The Richards Group)
3.

 Yahoo!:  ‘Garden’
(Creative: Ogilvy & Mather)

Top Integrated Cinema Advertising Campaign

(coordinated on-screen and in-lobby advertising elements)

1.

National Guard:  ‘Citizen Soldier’
(Creative:  LM&O Advertising; Media: LM&O Advertising)
2.

NBC Universal:  ‘Heroes/iTunes’ 

(Creative:  The NBC Agency)
3.

Verizon Wireless: ‘Vcast’ 
(Creative:  McCann Erickson; Media: Zenith Media)

(more…)
Top Regional or National Long-form Advertisement

1.

 Turner Broadcasting Systems (TBS):  ‘Dept. of Humor Analysis’

(Creative: Mother New York)
2.

American Express:  ‘Animals’

(Creative: Ogilvy & Mather)
3.

 Sony Pictures Entertainment:  ‘DaVinci Code’

(Creative: Sony TriStar Marketing Group)
Top Local Cinema Advertising Spot

1.

 Regions Bank:  ‘What’s Your Dream’

(Creative: Luckie & Company)
2.

Jim Koons Automotive Companies:  ‘Novela’

(Creative: Koons Marketing)
3.

 Virginia Lottery:  ‘Holiday’

(Creative: Barber Martin Advertising)
Top Still Image Advertisement (local, regional or national; slide or digital)
1.

Basketball America:  ‘Basketball America Sports Complex’
(Creative: Screenvision Direct)
2.

Door Depot of SW Florida: ‘Door Depot of SW Florida’
(Creative: Screenvision Direct)
3.

Recycle Midland:  ‘Recycle Midland’
(Creative: Screenvision Direct)
Top Digitally Animated Cinema Advertisement (local, regional or national)
1.

Country Music Hall of Fame and Museum:  ‘I Can’t Stop Loving You: 



by Ray Charles and Country Music by SunTrust’ 
(Creative: National CineMedia)
2.

Nash Community College:  ‘Nash Community College’
(Creative: UniqueScreen Media)
3.

Jimmy’s Car Stereo:  ‘Jimmy Car Stereo’ 
(Creative: Screenvision Direct)
(more…)
Awards are given to the advertiser and/or the creative agency responsible for the advertisements, except for the integrated campaign awards which go to the advertiser, creative agency and media agency.  

About The Cinema Advertising Council (CAC):
Established in 2003, the Cinema Advertising Council (http://www.cinemaadcouncil.org) is a national trade association designed to promote the growing cinema advertising industry in the United States, as well as to develop and implement industry standards for the benefit of the advertising community.  In addition to representing cinema advertising companies that account for over 76 percent* of U.S. cinema screens based on 36,652** indoor cinema screens, the CAC’s membership is also comprised of companies that provide services and products to the cinema advertising industry.  
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